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About the Golden ARC Awards

* Began in 1990, came to be recognized
as the most esteemed award in the
agricultural public relations industry

* Reflects many hats worn by today's PR
practitioner, with categories recognizing
everything from full campaigns to tactics

* Honors stellar work created by
professionals in the ag industry

* Format and requirements are similar
to other leading PR awards programs,
based on best practices for PR and
public affairs campaigns and tactics
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Special Events

' We mterrupt this reqularly
il scheduled program to bring you an
£ |mportant update...

AUCUSTL10-1282021

The 2021 Cattle Industry Convention & NCBA Trade Show Rescheduling
National Cattlemen's Beef Association

Emily Desormeaux, Jennifer Hollingshead, Kristin Torres



Special Events l

;orn or Soybeans? How to Lhoose Your Most Prontable Lrop for
1021

Enlist system gives you control
By Anna Hastert - November 12, 2020 3:22 pm

NEW TECH COMING IN SEED TRAITS —
e ==
Enlist
Corteva Agriscience -- Virtual Media Events Weed Control System ™

Bader Rutter

Kacey Birchmier, Jane Bachmann, Lori Hallowell, Vanessa Barr, Ashley Schaible,
Luke Kujath, Jenn Lee, Drew Harris, Emily Hoeft




Special Events
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AmericaniSeybean Assoglationb : 7920-2020
//// //// 7/ American Soybean Association g

ASA recognized 24 former presidents of the association who came to the event.
The group spanned a period of nearly 40 years. It was the first time that number of
ASA presidents had been in one place at one time in the history of the association.

ASA Banquet & 100th Anniversary Celebration
David & Associates
Jill Wagenblast, Kendra Murphy Pirk, Dave Buchholz, Todd Bierman



Special Events

Vintage farm equipment was on display along with modern
equipment, illustrating the tremendous change in farming 3
practices and technology over the years. Guests were invited to view historical artifacts, Fouts family photos and
personal items, and view a timeline highlighting significant milestones
in ASA’s 100-year history.

Guests tour heirloom soybean plots featuring soybean
varieties popular in the e: cades of the 1900s.

ASA Fouts Soyland Farms Event
David & Associates
Jill Wagenblast, Denise Hart, Lauren Taylor, Kenda Resler Friend, Dave Buchholz
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Dairy MAX PR and National Dairy Month Press Kit
Cultivate

Brittany Brown, Anne Kimmey, Jordan Manning

age28
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Toursday, ume 18, 20

Reedy awarded $2,500 scholarship

HELSEA WEEKS
aff Writer

1p had 31 applicanss this year,
hich according 1o Dairy MAX
wmer Communications Maz-
‘o Jordan Manaing,

in 3 jusior college or four-year
college program

They must also be 2 child of
dairy farmer, a child of a dury

vocates through st

supporuag
their higher education,” McK-
v inzie sud

“T've been 3 part of sevenal

in my school like
FCA, FCCLA, FFA, but FFA
was the maim

Tloved.” be said.

Just finished his sopbo-
more year at Oklaboma Stre
University and made the Presi-
dear’s Hosor Roll.

Reedy is majoring in Agri-
‘Business and minoriag i Azi-
‘mal Scieace.

“It s a privilege to work for
dairy farm families,” McKinzie

“We are plessed to support
these students with dairy roots
a5 they stant this Dext

They all have big plans to ea-
sure a bright furure for the dairy
indusery.”

daction.

“1 would like 10 improve the
farm 2 lot more than what it is
now,” be said.

Reedy said the one thing peo-
ple should know sbout the dary
industy is the amount of love
ad bard work that goes into the

job.
“People should know that we

love our azimals,” be ssid
“We love taking care of them.

We do this for 2 bving. 1 love

the dairy cows and we Ty ov
bestim




Print Media Relations, Non-Ag

Cattle industry expected to lose
billions amid coronavirus pandemic:
'We are suffering right now'’

FOX News Channel piece on COVID-19-s impact on the cattle business
Texas & Southwestern Cattle Raisers Association
Katrina Huffstutler



Radio Broadcast Media Relatons, Ag

Rural Report
Kansas Farm Bureau
Greg Doering
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EKALB and Asgrow ’
|
|

Ids have made Manaein:;:: :m:: m’?m unique monthly visitors, The py
ram beca i 3 nnual component of theiy i 2
2021 Golden ARC Awards oo cause ofits success delivering professional content that :a’::r;:;"gemmmmmm
: itive impact on
Tactics Category — 3E, Radio Broadcast Media Relations — Agricultural Audiences bt: The m: farmer |
d lanaging fc :
DEKALB® Asgrow® Brownfield Radio Managing for Profit Seris isclose finaneey b o Profit series was a sponsored media relati
Asgra rownfiel lio Managing for Profit Series inancial information relating to client marketi ations program. However, Ogp does
eting programs, ’
e Managing for Profit 2020 interviews
Planning k below provides
The dates ang orp oo © e Sample Brownfield Managing for Proft interyiewe o
In 2020, the DEKALB® and Asgrow® seed brands participated in a sponsored content partnership with and topics are: interviews aired during
Radio to share ic i ion during the planting and harvest seasons. This media

April 8- Managing corn diseases

relations program featured a series of three-minute, recorded radio interview segments with the September 9 - Field data analy
nalysis

brand’s technical agronomists. The interviews aired on Brownfield’s Midwest network affliate and were November 18— The o
posted on its website homepage. ’ KALB Asgrow plant breeding process
B sooiils o/
e/fc 4A
The target audience was corn and soybean farmers in the Midwest. Objectives included: - olders/11 1Mee8e0Xn-4TOU2Q: nWili2usp=sharin
ntact Randy. Myers@oby P . =
«  Communicating agronomic information to help farmers maximize their yearlong crop 2£ency if you experience any difficuity accessing these files.

performance, maximizing yield potential and profitability.

« Demonstrating the added value that the DEKALB and Asgrow brands provide farmers through
the knowledge and expertise of their technical agronomists.

Creativity/Quality
08P developed the Managing for Profit interview topics and interview outlines, with input from the
technical agronomists. Interviews were then recorded and edited by one of Brownfield's veteran
broadcasters. The resulting segments were of high quality, combining non-branded, agronomic content
‘with some product information in a non-promotional format.

Execution

The 2020 Managing for Profit program included 11 interviews — four during the pre-plant and planting
season, and the remaining eight during the pre-harvest and harvest seasons. Most of the segments
featured agronomists, but some farmers and DEKALB Asgrow marketing product spokespersons also
participated.

Topics included managing corn diseases, new technology for soybean weed control, how farmers can

‘work effectively with their agronomist and the use of the Climate FieldView™ digital platform to help

farmers make data-driven decisions. New DEKALB and Asgrow products and the brands’ plant breeding
T process were also discussed.

Results

The Managing for Profit interview series achieved its goals of communicating high-quality, agronomic

information to a large farm audience while demonstrating the knowledge and expertise of the brands’

technical agronomists. Each interview aired on the largest ag radio network in the country, reaching
more than 500 affiliate radio stations in lllinois, Indiana, lowa, Michigan, Minnesota, Missouri, Nebraska,

Ohio, South Dakota and Wisconsin, with a combined audience of over 2.5 million. The Brownfield

DEKALB Asgrow Brownfield Radio Managing for Profit Series
OBP Agency
Randy Myers, Bri Gilomen
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ACTIC DELIV
PROTECTION FOR GRAPEVINE TRUNK DISEASES

Rhyme® fungicide applied via drip demonstra

The future economic stabilty of table an
endangered by a major thy

d wine grapes is being

tes efficacy on wood diseasa pathogens

1n2019,a uc-0;

trunk
vards are impacted
Y GTOS with yid 15ses reaching uowards of 4% i severely
Symptomatic vineyards *

Today, more than 80% of California’s vine,

Though this paints a bleak picture, there is a promising new

tactic for managing the multiple pathogens that cause GTDSs
Rhyme" fungicide from FMC. Research trals by UC Davis and
FMC have documented that Rhyme

il an 8 yearold Savignon Blan vineyard found apiing
Rhyme fungicide viaci once during the ealy soring roe fash
and once afte harvestduring the al oot flush signfcanty
reduced the mean percent nfection ate or two of the most
common and aggressive GTD pathogens, Eutypa fata (€ fata) and.

par
eheck. Additionall, the Rhyme fungicide treatment protocol
performed a5 well as or better than the standard spray treatment

o
drip irrigation during the spring and fal root lush reduces
infections from a complex of GTD pathogens, which destroy
the vital xylem tissue that delivers water and nutrients to the
grapevine,

FMC research trials conducted in Lod, California, i 2018
established that Rhyme fungicide applied via drip provided
equivalent or superior control of

of ol
following pruning,

The UC-Davis tral resuls showed:

* The mean percent nfection ratefor N. parvum was 75% for
the untreated control 50% for the Rally fungicde plus Topsin
fungicide mixture and 20% fo the Rhyme fungicide orip
treatment,

compared to a mixture of Rally* fungicide plus Topsin® M
fungicide sprayed on pruning wounds.

EVALUATION OF PRUNING WOUND TREATMENTS FOR GTD PATHOGENS
8-YEAR-OLD SAUVIGNON BLANC VINEYARD

untreated control and the Rally fungicide pius Topsin fungicide
treatment whil it was just % for the Rhyme fungicide drip
treatment,

EVALUATION OF PRUNING WOUND TREATMENTS FOR GTD PATHOGENS
B-YEAR-OLD SAUVIGNON BLANC VINEYARD
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GRAPEVINE TRUNK DISEASES ROB
E

VINEYARD'S NORMAL PRODUCTIVE

LIFESPAN IS MORE THAN 20 YEARS,

but increasingly, grape growers are being forced to

Push out and replace vineyards during what should

e their peak producing years. The hidden culpits
are grapevine trunk diseases (GTD) that cause wood. cankers
and also strangla the vaseular system of the vines depriving
them of adequate water and nutrients

GTD pathogens enter the plant through pruning wounds.
Once a vineyard is infected, th

INEYARDS OF THEIR MoST PRODUCT]
arly intervention, before symptoms are visible, p:y:vnEleIYleErﬁ's‘s

The GTD complexisthe most dangerous disease n grapes.
Powdery mildew is the most common disease of rapes,but
vou don' control powdery mildew, you only ose the crop thot
Year.If you don't control GTDs, you lose part of or il of the
9rapevine, 50 there is much greater economic damage i the
long term,” explains Dr. Akt Eskalen, University of California
Cooperative Extension plant pathologist, He also notes that
(GTO fungal pathogens are widespread. have many hosts and
threaten al vineyards,

Kendra Baumgartner, a USDA plant pathologist whohas bean

spreads via aerial spores. A 10-year-old vineyard with 20%
disease incidence typically suffers 75% disease incidence
within five years, Its not uncommon for trunk diseases to
cause a 20% yield loss in 10-year-old vineyards and 70%
vield loss by year 15,

DISEASE INCIDENCE WITH VINE AGE'
(% of vines with dead sprs, tuntd shoots,symptomatic leaves]

2000, says
GTDs are present in every vineyard 10 years old or greater
that she has visited. “Yield s decreased every year, and profit

point where d
replant the entire vineyard much sooner than anticipated,
she explains. “With declining grape prices and lower profit
margins, every cluster that's not forming s noticed:

YIELD IMPACT OF TRUNK DISEASES’

X SYMPTOMATIC VINES.
s

& | |
& / 75% of vines. ¥
e
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? vines.
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" HE LANDSCAPE FoR DIAMONDBACK MaTHS
(0BM) is evolving, and the pest is taking a bigger

bite out of growers' profitability. Thanks in part to the

Increased planting of long-season cole crops, which

reauire a four- o five- month growing season, and the

emergence of overlapping generations of DBM, management

of this pest has become increasingly difficult.

The 2019 season was particularly tough on Brussels sprout
growers, who experienced elevated DBM populations and
damage from the pest - broccoli and caulifiower crops were
also significantly impacted. At the season’s population peak
in August, Alejandro Del Pozo-Valdivia, entomologist and
area IPM advisor for the University of California Cooperative
Extension, was observing 4060 adult moths a day in his traps
across the Salinas Valley.

Del Pozo-Valdivia says that the cause of this population boom
can be traced to two factors: overlapping generations and lack
of DBM overwintering,

“In theory, we expect an overwintering generation in December
and January as the temperatures drop really low. We don't
‘expect to see any moths flying, but that's not the case in the
Salinas Valley.” Del Pozo-Valdivia says. “Based on our trapping
since February last year (2019), we know moths are always
fiying and that means we're having overlapping generations.

If you go in and scout, you're going to have caterpillars, early
instars, mid and late instars and adults. You'll have this mixture
of stages, and that is really problematic.”

sy groers cn xpect 202008 posutrs o b
repeat of 2019. Looking at his trapping results collected from
ey i Al 31209 43 2020 e s
were similar in terms of adults. :-w:m uev‘:r:::;:.:‘):’:l:.
o e ave it s and chanes e

i p i o’ Do Poro VS
st onhoa b, w1 8c3 o e 40-
oo o ot 20207

FMIC

griPulse West Article Series
LM Harves
oan Olson, Jenna Hasara, Abby Emch, Laura Talaska, Lana Beckard
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Editorial/Op-Ed Columns

The Eternal Hope of Farmers

Jackie Mundt, Pratt County farmer and rancher

When | left my corporate job and moved to rural Kansas, | was making decisions for the good of my
future family. Sometimes those decision are at odds with my self-desires. We don’t have a fancy house,
high-speed internet or many of the creature comforts one finds in bigger cities.

Through the recent weeks of turmoil, my sense of irony keeps touting the rewards of this country life. |

never feel cooped up because | can walk for a mile in any direction and not be in danger of encountering
neighbors. Eating fewer meals out of the house has inspired me to put a dent in my “war chest”
(freezer) of home-raised beef. My years of dealing with less-than-ideal internet has given me a sense of

- , Zen when increased traffic causes frustrating hang-ups for everyone else working from home too.
Honestly, the thing | am most grateful for in this time of crisis is the sense of solid, constant purpose our
farm-centered life brings. | have friends who are climbing the walls because they feel lost and
purposeless with their worlds on hold. Others are y rwhelmed shouldering new burdens
and doing their best to make it through this storm. In ive of all that is h ing in the world,
farmers' lives remain largely the same.

Spring is a busy time on the farm. We are planting crops, spraying fields, working cattle and other
r- KANSAS FARM BUREAU’
(/

livestock, prepping equipment for summer harvest or irrigation and ramping up for the “busy season.”
M. The Voice of Agriculture

Even though much of the rest of the world is on hold, farms are the original essential industry: feeding
the world.

Recently, | was asked to provide some insight into how farmers would make the decision on whether to
plant crops this year. It was a logical iontoa fa , but | was fl I had never really
thought of it as a choice before.

Farmers are smart, logical people. Every day they use their knowledge of many subjects like plant

h animal iti ing and ics to name a few to maximize their potential yields
and hedge against current market conditions. The one place farmers may not use logic is in career
choice.

The decision to farm often comes back to the solid, constant purpose of feeding others. A purpose that
is d by everyday lidating the choice. A feeling of wonder in seeing newborn calves
on shaky legs and seeking out its mother to nurse. A silent cheer of excitement for newly planted crops
as they break through the ground. Laughter at the site of calves playing “reindeer games.” The sigh of
relief when raindrops finally fall after days of having “the feeling in your bones.” The cordial sight of
fields of wheat waving with all their might. The sense of purpose that comes from every truck leaving
your farm going off to feed the world.

So even in uncertain times, farmers forget logic and plant a crop or buy cattle and they tell themselves

prices will go up, the weather will cooperate, everything will work out. Farmers have an almost eternal
T h Et I H o e Of Fa r m e rs sense of hope that the future will be better.
e e r n a p During this unpr time of chall I g yone to think like a farmer. Here is to
hoping prices will go up, the weather will cooperate and everything will work out.
Jackie Mundt




Editorial/Op-Ed Columns

Opinion: Biodiversity: Key to sustainably feeding a
growing global population

5/21/20 2:26 PM By Cayd

Biodiversity - Key to Sustainably Feeding a Growing Global Population
G&S Business Communications and Syngenta
Caydee Savinelli, Chris Tutino, Brad Bremer



Speeches

Presidential Address
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Texas & Southwestern Cattle Raisers Association
Katrina Huffstutler, Jeremy Fuchs
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Print Publications: Magazines and

YOUR
LEGACY
1S OUR ::i:z;: INTODAY:

N° 1-844-DWN-TREE

LEGACY & ooeeii

GET YOUR WALNUT

Dave Wilson Nursery "Your Legacy Is Our Legacy" Print Ads
Ali Cox & Company Marketing
Ali Cox, Sarah Tjoa, Clayton Beltran, Yulianna Cisneros



Print Publications: Magazines and

Lunch Programs

Grilled Pizza

For Dinner

(Or Dessert)

Dairy

B2 KANSAS FARM BUREAU Delights

Christmas

e
o | Se an
e ’ i ' Treats

¥ B
MBS o )
Reci N
YRl o IY i a B
" Celeb ating _— - 4 Berp in the
af ' Si- ‘{-.“' " L : & " Heartland
i 5 ;

Kansas Living Magazine

A ’ ! ﬂGiftBéag)S(zi
Kansas Farm Bureau : e
Sheridan Wimmer, Greg Doering, Meagan Cramer, Sandi Cowdin
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Print Publications: Single-Issue

©' BREAK TiE
WEED SEEDBANK

© PREEMERGENTS: YOUR
FIELD'S BUILDING BLOCK

9 Your HERBICIDE FIT
© HERBICIDE TANK Mix

© WEATHER 0g yoT

Start Clean, Stay Clean Flip Book
FLM Harvest

Nicola Freeman, Charlie O'Brien, Justin Peterson, Lana Beckard, Bryan Pohl,
Kate Loomis, Laura Szymanski



Print Publications: Single-Issue Publication 7
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“ 1920-2020

American Soybean Association g

American Soybean
Association

Our First Soy Century
1920-2020

ASA 100th Anniversary Commemorative Book
David & Associates
Jill Wagenblast




Print Publications: Newsletters-Print or
Diqi

RANGE & PASTURE | eSTEWARD

Corteva Agriscience - Range and Pasture eSteward
Bader Rutter
Laura Svec, Erik Johnson, Karli Pryor, Lori Hallowell



Print Publications: Newsletters-Print or
DAl
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THE AMERICAN FARM BUREAU FEL

March 20, 2020

Coronavirus and Agriculture |

F B N ews e-news I Ette I Farm Bureau Highlights Inmediate Challenges Facing

Agriculture Sector

A me ri can Fa m B ureau Fe d era ti on American Farm Bureau has released its first assessment of the impact on farmers and

ranchers in the wake of the national mitigation efforts to combat COVID-19.

. In a letter to Secretary of Agriculture Sonny Perdue, AFBF President Zippy Duvall said
E rl n A nt h O ny labor, supply chain issues and possible price manipulation topped the list of immediate
issues farmers are raising. READ MORE




Collateral/Literature

Assets Were Leveraged Across Platforms
Positive Response from the Field

« Shared with ag media reporters.
“ FMC sales and agronomy team used in meeting (&( 2

. ) "%
“Kudos! The data/science is solid and I really appreciate the change of pace presentations to,growers and retailers. <] N
look with some of the data/graphs!” % Featured on FMC website and landing pages.
—Sara Allen, CHS Agronomy, lllinois % Native and paid social media posts.
dicides.

o . FLM / HARVEST " g authority on
“This is an excellent and concise tool. Gre e

—Nick Hustedde, FMC T H
ek Flustedde “ Breaking the Weed Seedbank - E-Book - Customer

Ag.FMC.com link to Breaking the Wee

FLM HARVEST

BREAKING THE
WEED SEEDBANK

Breaking the Weed Seedbank E-book
FLM Harvest
Nicola Freeman, Lana Beckard, Madi Kurvers, Abby Emch, Bryan Pohl, Joan Olson



Collateral/Literature

ALL NATURAL BEEF

Riverbend Wagu Brand Guide
Ali Cox & Company Marketing
Ali Cox, Clayton Beltran




Annual Reports: Non-financial annual

ANIMAL AGRICULTURE ALLIANCE

ANNUAL REPORT

MAY 1, 2013 - APRIL 30, 2020 ..
|
Animal Agriculture Alliance Fiscal Year 2020 Annual Report

Animal Agriculture Alliance
Emily Solis, Casey Kinler, Hannah Thompson-Weeman




Annual Reports: Non-Financial annual

AMERICAN FARM BUREAU FEDERATION

2020

IMPACT
REPORT

ACHIEVEMENTS

AFBF helped to secure and target $43 billion in COVID-19 assistance for
farmers and ranchers impacted by the pandemic

AFBF advocated for and saw through the first comprehensive update to
the National Environmental Policy Act in 40 years, modernizing the federal
environmental review process

A Farm Bureau federation-wide campaign ensured passage of the new
Navigable Waters Protection Rule, providing clarity regarding jurisdictions
of state and federal governments

Our strong focus on trade helped to usher in a new U.S.-China Phase 1
Agreement committing China to more ag purchases from the U.S.
Extending broadband coverage was and is a priority for AFBF and our
advocacy helped to ensure more than $500 million was allocated under
the CARES Act to help rural communities connect to broadband

State and county Farm Bureaus donated nearly $5.5 million and 1.4 million
pounds of food to foodbanks and relief programs to help those in need of
assistance during the pandemic

Nearly 37,000 AFBF mentions in print and broadcast, including more than
300 in top-tier media outlets; 35% increase in digital engagements,
#StillFarming social media campaign reached more than 99 million across
the digital landscape in 2020

INITIATIVES & COLLABORATIONS

Launched Farmers for a Sustainable Future, a coalition committed to
environmental and economic sustainability

Founding member of the Food and Agriculture Climate Alliance, which
represents farmers, forest owners, the food sector, state governments
and environmental advocates, and developed recommendations to guide
federal climate policy

Conducted a national opinion poll demonstrating that a majority of U.S.
adults have a positive view of farmers’ sustainability practices, and nearly
nine in 10 trust farmers

Highlighted the importance of mental wellness through our Farm State
of Mind campaign and provided resources to support farm families
experiencing increased stress and mental health challenges

Expanded our farm stress management training, in partnership with Farm
Credit and National Farmers Union, making it broadly available to the
public at no cost

Offered $145K in startup funds for entrepreneurs through the Ag Innovation
Challenge

r-
AMERICAN FARM BUREAU FEDERATION'

AMERICAN FARM BUREAU FEDERATION

2020

IMPACT
REPORT

CULTIVATING LEADERS & GRASSROOTS ADVOCACY

« Members of the Grassroots Outreach (GO) Team engaged with lawmakers,
regulators, media and the public to advance Farm Bureau priorities and
extend the reach of the #StillFarming campaign

« Graduated the 10th Partners in Advocacy Leadership class after they
completed four modules over two years

« Facilitated public engagement by farmers and ranchers through leadership
development and training programs offered to our three national program
committees: Young Farmers & Ranchers, Women's Leadership and
Promotion & Education

« Hosted the Virtual Women's DC. Fly-In, connecting Farm Bureau women
virtually for training on topics including grassroots advocacy, using social
media effectively and tools for communications outreach

Target:Tr Training
for those who are active on state or local Farm Bureau committees

AMERICA'S FARMI (CHERS ARE

#stillFarmin

g NEW IN 2020

* Expanded the Farm Bureau Farm Dog of the Year contest with a People’s
Choice Pup winner. More than 100,000 social media followers voted,
commented, shared or liked their favorite dog as part of the People’s
Choice Pup competition.

Created and continually updated COVID-19 impact on agriculture resource
page on the fb.org website.

AFI

vrcn Fam Bunas Fteter

The American Farm Bureau Federation is the Voice of Agriculture”. We are farm and ranch families working together to build

a sustainable future of safe and abundant food, fiber and renewable fiel for our nation and the world.

AMERICAN FARM BUREAU FEDERATION'

2020 AFBF Impact Report

American Farm Bureau Federation

Cyndie Shearing, Terri Moore, Glen Fuenmayor

o Fele
[ AHLES

ARC

JeLf _-Q'f

(]




Graphic Elements

Cattle Tales
"™ published by Sendible @
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The & bacon cheeseburger & is the perfection
of the agricultural industry joining together. Isn't
it high time you celebrated it?
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Cattle Tales Building a Perfect Burger

Cultivate
Katy Kemp, Anne Kimmey, Katie Johnson, Jill Johnson, John Robinson




Dlgltal & Somal Media:

Farmers Respond to COVID-19

SRMSIDE

| Mental Health Matters in
Rural America

FARMSIDE

How Farmers Are Caring for
the Environment

ustenToraRmsiDECHATON: @) B 4 @ © N\

Farmside Chat Podcast
American Farm Bureau Federation
Kari Barbic, Morgan Walker, John Earl sromosowor @ b o © © N

CHAT ;\‘N




Dlgltal & Somal Media:

The Arctic Seed Vault
The Growing Debate

The Kids Are Coming Back
The Growing Debate

Big Farms. Big Misunderstanding.
The Growing Debate

The Day the Food System Cracked
The Growing Debate

Alt-Foods, Part 1: The $300,000 Hamburger
The Growing Debate

Corteva Agriscience - The Growing Debate
Bader Rutter
Kate Daniels, Gregg Schmidt, Kacey Birchmier, Jack Sherman, Jim Jodie, Lori Hallowell



Digital & Social Media: Video

News Release Announcing Campaign

raca American Soybean Association
“=== Published by Hootsuite @ - October 12, 2020 - @

FOR IMMEDIATE RELEASE 4

We may not be able to meet with lawmakers in person, but that !
Media Contact: Wendy Brannen, American Soybean Association, wbrannen@soy.org

doesn’t mean we can't take soybean harvest to the Hill. Watch this
B stay tuned for a brand new video
yLeaders #Harvest2020

raca American Soybean Association
=== Published by Hootsuite @ - October 23, 2020 - @

#SeeSoyHarvest

ses

Washington, D.C. Oct. 6, 2020. If farmers cannot come to the Hill, then the Hill must go to the field!
That's the philosophy of the American Soybean Association (ASA) this fall harvest season - and the
grower group is offering free passage by way of videos submitted from across 30 major soy-producing
states.

DYK? 2020 is ASA’s 100th year as an association! Soybean growers
have been involved in agricultural policy discussions since those first
years. Watch #SeeSoyHarvest video #5 & learn more:
http://ow.ly/F41f50BZ91r #AgPolicy #USSOY

“Being able to travel to D.C. and advocate for top soy issues is a big deal to soybean farmers,” said Bill
Gordon, ASA president and grower from Worthington, Minnesota. “We love that the #SeeSoyHarvest
campaign is a work-around during the pandemic to continue sharing priority issues with our legislators,
remind them we are a resource as they make critical agricultural policy decisions, and offer a passenger
seat inside our world to see what soy harvest is like right now on the farm.”

- - — vest campaign will

- - , al ith key ind
American Soybean Association @ASA_Soybeans - Oct 28, 2020 o ,';:ﬂ:n,:":";;:m:v‘,:,:}m

Thanks for joining us for #SeeSoyHarvest! Questions about how OK & other
soy growers contribute to food, feed, fuel & other markets? We're here as a jout October. Look to ASA social (links

- ! vw he/G KSOCS o #Harvect?2020 £/ 25 it the soybean industry and its
resource year-round! ow.ly/GFHK50C5npo #Harvest2020 #AgPolicy oree 1oy o

#SeeSoyHarvest @SenatorLankford @Jiminhofe @repkevinhern , “We are more thankful than ever
the spring, werk through supply
nd, months later, arrive at the point of

lourney to the fields by watching the
n social media along the way.

7~AsA American Soybean Association

=== @ASA_Soybeans

YOUTUBE.COM
#SeeSoyHarvest: CONFIDENCE & CERTAINTY

farmers on domestic and international
ted state ossociations representing 30

| wore informotion atsovarowerseom. | Support on Capitol Hill helps ASA continue its work to
promote free & fair trade imperative to the success of
U.S. soybean growers. #SeeSoyHarvest & learn more

here: youtu.be/OEwG_-oiEAk #AgPolicy #Harvest2020

ASA #SeeSoyHarvest
David & Associates
Communications Staff, Dave Buchholz, Todd Bierman ASA

o #SeeSoyHarvest: EVEN STRONGER

& youtube.com




Digital & Social Media: Video

CACT'S Cactus Cares Snack Pak 4 Kids
2 - R
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Cactus Cares Launch Video Series
Cultivate
Wayne Craig, Shelby Padgett, Anne Kimmey, Lindsay Utter, Katy Kemp, Brian Hogue




Digital & Social Media: Blogs

2021 Golden ARC Awards
acicsDivison, 12C:Digital a1 'Social Media - BIOBS
\LSoyAdvisor Blog

(1SAY; Submited by O
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For the llinois Soybea® Association
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Digital & Social Media: Blogs

The Green Benefits of Conventional GMOs: The Biggest Mistake Scientists
Foods Made

GMOs: What They Are & Why They're . 77 (N o
IMportant g . |Transform Yesterday's Garden Waste

S . ' IInto Tomorrow's Plant Nutrients

Corteva Agriscience--Plate-Wise Blog
Bader Rutter

Mandy Wiley, Andrea Bolyard, Sal Librizzi, Paul Callaway, Lauren Cook,
Michaella Hader, Lori Hallowell




Digital & Social Media:

Syngenta Media Summit Adapts - and Thrives - in Virtual Environment
G&S Business Communications and Syngenta

Paul Minehart, Chris Tutino, Pam Caraway, Jason Sparks, Sara McClendon,
Christina Stroud, Clare Wooding, Emily DeCamillis, Heather Manhardt,
Cristof Traudes, Jeff Bond, Matt Rouse



Digital & Social Media:

IN THE CLASSROOM AND 32BN
BEVO"D | 2 G:;;ge ]

From Cloud to Classroom

My American Farm is more than fun games that use
agricultural themes to reinforce core educational
concepts - it's a whole platform of resources!

This page will help you use My American Farm to
make an impact in your community. If you have a

specific event or volunteering effort you need help
with - feel free to contact us

Ag Across Americ
s e st s mca

play game

FOR THOSE WHO WORK

IN AG FOR TEACHERS FOR PARENTS

FOR ORGANIZATIONS

NOUTD MI=l Lm0

Farmers Market
Challenge

My American Farm Website
American Farm Bureau Foundation for Agriculture
Daniel Meloy, Sydney Andrews, Julia Recko, Lindsey Coleman, RICk Henningfeld,
Leah Pratt, Sierra Comstock, Peter Mitchell



Digital & Social Media:

Watermelon.org Website
FLM Harvest
Adriane Rippberger, Jeremy Peterson, Justin Peterson, Laima Manomaitis



Digital & Social Media: Social

@ syngenta Us @ @SyngentaUs - Jun 24
#Pollinators are integral in many habitats and crucial for food production.
*

Make your own custom pollinator GIF to celebrate #PollinatorWeek:
ow.ly/kH4f30gMCCF

%Opemsonpomnha_g 2

Syngenta Pollinator Habitat Generator

G&S Business Communications and Syngenta
Caydee Savinelli, Chris Tutino, Derek Berkshire, Ryland Bishop, Alison DeBenedictis,
Jeff Bond, Meredith Christopher




Digital & Social Media: Social

= California Beans
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\ \\l OF MILLENNIALS
\:\\u\ are trying to eat more

\\\ \\\\\\\x\“\\ ! \l‘“\i\\, plant-based foods*
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putin®
Source: https://plantbasedfoods.org/marketplace,

W Us
YOUR BEANS

#CALIFORNIABEANS

Q1

"
) Like O comment & Share

a Write a comment,..

o @y

86 views

Cal Beans Social Media Campaign

Ali Cox & Company Marketing
Clayton Beltran, Nicole Stokman,Taylor Pires, Sarah Tjoa, Amy Roll, Gina Ragland



Video or Film

2
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Sun Valley Rice, "The Mill"
Ali Cox & Company Marketing
Ali Cox, Sarah Tjoa, Clayton Beltran, Pierce Cooley, Aaron Almquist, Matt Falkenthal,

Yulianna Cisneros, Renae Bowen



Video or Film

EXECUTION

What: Where:

+ Aone-hour panel discussion on NCBAS Cattimen to Catiemen e

flod Beof and Com, Woring Together na Sustanable Food Nebraske;ad
System, dected st corn and beetproducers.
+ Compilaton of al footage and ntenews captured during ]
producton o be delivered o NCGAafer producton,for NCGAS
e necitig shorter clps for digtal and social media wity
messages o consumer audience.

ELEVANT TO THE OVE IVE AND MESSAGING.

'WHILE THE ENTIRE SHOW CAN BE VIEWED HERE, BELOW A 2
RE RALL OBJECTN

BENEFITS OF CORNIN CATTLE DIETS. eer MO Y
WA

7o REDUCE THE

“THE SUSTAINABILITY STORY OF BEEF AND CORN
SUSTAINABILITY OF CORN BYPRODUCTS
NUTRITION OF DDGS IN BEEF CATTLE RATIONS.
BENEFITS OF NEXT GENERATION DDGS AS CATTLE FEED
ADDITIONAL VALUE OF DDGS IN CATTLE RAT!
ROLE OF CORN AND BEEF IN IMPROVING SOIL HEALTH
SOIL HEALTH AND SUSTAINABILITY.
‘CORN AND BEEF'S ROLE IN ECOSYSTEM SERVICES

1o

FINAL

RESULTS

‘Viewership nformation obtained from Nislsen Ratings:

Aving the week of 872212020 - 57500 viewers
Aiing the week o 1312020 - 442,000 viewers
Total viewership - 953,500

NATIONAL
CORN GROWERS
ASSOCIATION

Feedback from NCGA's Market Development Team:

summer with our parners at NCBA”

LEARN MORE AT
o : NCGA.COM

e

and e ethanalplant.

NCBA's Cattlemen to Cattlemen - Beef and Corn, Working Together in a Sustainable
Food System

Kate Maher

Kate Maher, Brian Baxter, Sarah McKay, Michael Granche, Julie Busse, Becca Brown,
Ashley McDonald



Video or Film l

AMP AgribiiSiness
Management Program

AMP Video Series: Stay Strong. Live Long.

C.O.nxt
Rachel Peabody, Brandon Maly

FOR THE FUTURE
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Fabulous Fouts Brothers Animation
David & Associates
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Unique Tactics and Executions -

Cotton Incorporated
2020 Whole Cottonseed Advisory Coul

We will convene quarterly:
Q1 - Web conference.

MEETINGS

Q2 - In person at Four-State Dairy Nutritg
Q3 - Web conference.
Q4 - Web conference.
February 26, 2059
Adam Lock
Michigan state University

4745 Shaw L
East Lansing, M1 aggy,

COTTON INCORPORATED
2020 WHOLE COTTONSEED ADVISORY COUNCIL

Q1 Advisory Council web conference:
# Roll call/introductions.
+ Review purpose, vision and benefits of 4
+ Topic: Preview the 2020 whole cottonsd
campaign and invite feedback from gros
s ¥
Meet Quarterly

» Cottonseed research update.
Consult
Serve asan expert voice One in-person meeting
(Four-State Nutrition) and

AGENDA

ts and other j
g0als, we " Industry leag
. learned so Much, includi lers to discyss Cottonseeq: i
Ottonseed. Ing the need o s role in suppo,
" NeW research and technica) POorting dairy producers'
nutrition inform,
ation about

» Next steps and adjournment.
Provide insights,
feedback and technical onwhole cottonseed.
We will compensate based on completion of a delive expertise. three webconferences.
Therefore, we
s We have createq g
th
‘9% m"‘""b’wm increase thejy pm;tv:z‘;";c'manseed Advisory Counciy
embers, thro . Its objective:
voices whO:,:,": o sean insights ang conu:::,:h T vctve useof cortonss. '"\'”"": dairy o
elp share ' s feedback "+ Working with
othy Ottonse on best Council
" benefits as outlined in ghe an::: ;'vrv. For those members, ,,me,m“ While developing expel(
od: " offer Compensatio,
M, Networking ang

PARTICIPATION
STIPEND » Participation in aquarterly Council mee}
Wealso will reimburse for registration 3
Nutrition Conference plus reasonable d
+ Completion of a bylined or ghost writte]
Collaborate

Author orinform Provide timely feedback,

one educational article on advice and quotes for

use/benefits of cottonseed. content/promotions.

Because of
Your leadership, v,

extending this o, P, we'd be honoreq

PPOrtunity © have you joj .

:«; -hm..,,, cottonseed :vyu:’c:-:: nan 10 ndustry Slih‘ho'l‘d:"r: C-w,"m 253 consultant in 2030,

Ind their agyis and da , including da, . We are

015 3bout cottonseed g 5 p,,‘:‘,'um"‘:"“du. who will help shape h;:numuonms

feed ingredient for. we educate

boosting y; Producers

Vields and buttery,

at.

We appreciate
Your consic
fr lerati
1O L2UTEN Baker ot FLM Haryeg, g EPOTNY. nthe comin
" Who will explore yo,r interest z::“‘» YOU can expect a fojjoyy up call
Provide further g, Pl
fetails,

offered to dairy and agricultural trade|

» Visa gift cards are always the preferred
reimbursement. Recipients are respons

Sincerely,
D4

through

P s
Tom Wedegaertner

Senior Directy
and Cottoneeq :::I;: Aelatlons
rketing Director, ¢
, Cottonseed
and Marketin s
&

OBJECTIVE

Lauren Baker
Public Relations Specialist,
Council Coordinator, FLM Harvest

Ibaker@flmharvest | 920-851-2708

CONTACT

h ol

BENEFITS Ir it
industries, benefits of participating include:

* Participation stipend in the form of Visa® gift cards. See details below.

# Free registration to 2020 Four-State Dairy Nutrition Conference.
nities with Cotton Incorporated e g., contributing

+Ongoing
perspectives and quotes for press releases, providing counsel for marketing acti
m,

Cotton
) Incorporateq

and input for content ur website,

Cotton
Incorporated

Whole Cottonseed Advisory Council

FLM Harvest
Lauren Baker, Maria Gallik, Laima Manomaitis,

Kim Bedwell
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Brand Reputation

FFA, DEKALB unite for ag

@ Clint Bowyer No. 14 DEKALB FFA Ford Mustang

DEKALB Winning Has Roots Scholarship Program

OBP Agency
Colin Pennington, Jennifer Stettes

DEKALB® Winning Has Roots Scholarship
Golden ARC Award Contest 2021

PR Campaigns Division: Brand Reputation

Submitted by:

Winning Has Roots
Scholarship
Applications are
Open

& SOUTHERN FARM NETWORK - POSTED ON

9 OCTOBER 21,2020 - & POSTED IN DAILY AG
SUMMARY, FEATURED STORIES, SFN EXCLUSIVE, TOP
AG HEADLINES




Crisis Communications

Farming has
never been a more
essential business.

never been a more o <
essential business. a B LEARN MORE

never been a more
essential business.

Feeding the world is no small undertaking. And
now, as our world fas new global challes
will require
ity is in exact
ght there with

www feedingintelligence com

Farming Has Never Been More Essential

Padilla Agriculture has never been P
a more essential business, /' N

Lynda Michielutti, Amy Jensen |
D _ <2




Marketing Communications, Ag

rowing
Matters

BeSure! This Planting Season
of the method of lication, following the label directions and
using responsible stewardship practices are the best ways to ensure that
neonicotinoids will not harm bees or other wildlife, whether you're using
them on crops, turf, ormamentals or trees, on farms or in urban landscapes.

BeSure!

2020 Growing Matters Product Stewardship Campaign

CAMPAIGN WRAP REPORT

For Growers

Follow directions on the label for appropriate stor-
age, use and disposal practices.

When planting treated seed, use advanced seed
flow lubricants that minimize dust.

When planting treated seed,
plants and weeds in and arou

planting. For foliar applicati v
i rowin
sprays are directed away fra Matter: sg

plants, follow established buffer
i i 1t to mil

BeSure! This Planting Season
Regardiess of the method of appicaton, folowing th labeldirectons and
: 5 using responsible stewardship practices are the best ways o ensure that
Before making an application, be Toamotno il ot bar bos o ihr i, hlher you's using
any honey bees and hives near t b RS8O SRR O

communicate with neighboring be:

For Applicators

Comply with al regulations when using registered pestiide products
Remove and properly dispose o and ensure proper employee training prior to application.
seed. Keep all treated seed out of
. Apply best management practices when using treated seed, soil
grain channels. drenches or foliar sprays to minimize dust or spray drift, Establish
i i high-quality seed

treatment, folar or field appiication.

ion for the full lfe

treatment products.
Want to learn more? P

Properly discard any unused product, rinse water or seed
treatment by following the label disposal instructions to
minimize any potential environmental impact.

Ensure that all required and pertinent neonicotinoid
treatment information, consistent with the product
label, is conveyed to customers.

© 2020 Growing Matters. Al rights reserved.

Want to learn more?

BeSure! Campaign Reminds Farmers to Protect Pollinators
G&S Business Communications and Syngenta

Derek Berkshire, Emma Kirkpatrick, Lisa Anderson, Kristen Ellis, Chris Tutino, Steve Tatum,
Darrel Armstrong, Tim Joseph, Chip Shilling




Marketing Communications,

SOUNDS LIKE MAGIC.
WORKS LIKE SCIENCE.
Soil holds the innate ability t

SOURCE Webpage Redesign
We’re

Sound Agriculture.
Now; you are too.

Sounds Like Magic, Works Like Science - aunching SOURCE
Padilla
Michelle Yoshinaka, Amy Jensen, Kyle Kapustka



Marketing Communications, Non-Ag

“STAY STRONG
AND STAY
HEALTHY,
AMERICA. WE'LL™
KEEP GROWING
WHAT YOU NEED.”
—JOHN BOELTS

“ANIMALS STILL"

NEED CARE, CROP

STILLNEED TO BE

HARVESTED AND

FAMILIES STILL

NEED FOOD.”

—JENNY HOLTERMANN ==

#stillFarming PR Campaign AGRICULTURE REMAINS ON CALL 24/7
American Farm Bureau Federation r= #StillFarming

Morgan Walker, Mary Burns, Philip Gerlach, Mary Jane Hickey




Marketi
eting Communications, Non-Ag

Eating in the Early Years

An {mmersive Virtual Expenence
Beef's Rol Early Chi dhoo od Nutrition

Mondav, Septemhex 14
42:00 p-M

Fuos{d- C Why m- Eaﬂy Years?

shalene McNe\\\ phD, RD + Bob Murta: MD * Elizabeth Widen, PhD. RO * Dayle Hayes. MS: RD

4:30 p.M-~ m. ET

Feeding the Next Genern\ n: What Do the Experts

rts Say?
Bob Murray. MD * Erin Quann, PhD: RD,LON * « Sharon ponovan, PhD, RD

Tuesdays Septembex 15

4:00 pM- ~ 2:00 p-M-

\deal First Foods: ‘Soling for Nutrient Gap!
Shalene McNeill, PhD,RD * Julie Mennella, PhD

and the Impact of Maternal Practices
. L\ndsay Nlen PHD * « Susan Johnson. PhD

2:30 p.m. - 330 P m. E
Expmnng practices F«d!ng and Nourl:h\ng Thvoug hout Chlldhood
Liz Ward, MS, RON * Kaue Ferraro, MPH. RO ! " Winkelmann, MS 5, CCCSLP *

Wednesday september 16

New parent: The How, Wwhat and Why Behind Nutrition and

g
Cattlin Mondelli, MS RD * Mike Garrison * hawn Darcy

2:30 pM-— 3:30 p-M- ET
Real Parents,

Real Stories
it Castie, MS, RON * Christy Brissette: S, RD # Dezi AbeYte: RON
Thursdays Septemhex 11

p.m. = 2:30 p.m-
Innovations in Food a for Infants. and Toddlers

g Devel lopment
Kell Hawthome: s, RD * Erin Quant: PhD, RD, LON * Molly McAdams: PhD *
Dawn Winkelman: s, CCC-SLP
3:00 p.M-— - 3:30 p.M:
Closing Session lvlde

to Action
Shalene McNeill, PhD,RD* J||l castle, MS, RON * Kell Hawthorne, MS,

8 times are Jsted I EGSA™ Daylight

et e P 8 T

Eating in th
eE
Padilla arly Years E-Vent

EATING

An |
mmersi i
rsive Virtual Experien
ce on

Beef’
s Rolei
n .
Wity Early Childhood Nutriti
mber 14 — Thursday, Septemb el
3 mber 17

S, RD * Sharon Donovan, PhD,RD

BEEF,
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Internal

floating around social media?
The effects of COVID-19 have raised a lot of
episode of TSCRA Talk are Kaleb McLaurin, e

EPISODE 5: COVID-19 AND CATTLE RAISERS

Think you're too small to benefit from the COVID-19 relief options? Concerned about some of those rumors

AMID PANDEMIC, RANCHERS SHOULD BE ON HIGH ALERT ———

THEFT AND SCAMS ON THE RISE DURING UNCERTAIN TIMES

Fort Worth, Texas — The coronavirus pandemic’s impact on the cattle market has been dramatic already. But that’s
not the only threat to ranchers’livelihood, according to Scott Williamson. The executive director of law
enforcement, brand and inspection services for Texas and Southwestern Cattle Raisers Association said thefts and
scams targeting cattlemen are on the rise, too.

“Economic and industry distress always increases the number of desperate people that will take fraudulent,
dishonorable and criminal actions,” he said.

That desperation works both ways — more people turning to theft and deception to make ends meet and more
people buying or selling in a panicked state that may have clouded their judgment.

“You may feel like you need to get in a hurry to sell some cattle before it gets worse or get in a hurry to buy while
the prices are low,” Williamson said. “But please slow down and be prudent, because con men and thieves are
taking advantage of this situation.”

He said it's especially important to be careful when buying or selling over the internet.

“Be extremely wary,” he said.”Be sure you have some way to absolutely confirm who that person is. My suggestion
is don’t do any business without being able to tangibly lay your eyes on it or meet someone. I know that seems
like overkill to some people, but you just can’t be too careful.”

Earlier this week, Williamson received a call that proved his point. A cattleman had purchased a truckload of cows
represented as one thing, but when they arrived, they were another. Unfortunately, he had already wired the
money.

Coronavirus Response

Texas & Southwestern Cattle Raisers Association
Katrina Huffstutler, Jeremy Fuchs

THE VIEW FROM AUSTIN: RESPONDING TO COVID-19

THE VIEW 14

M AUSTIN

MARCH 20, 2020

DESPITE COVID-19-RELATED PLANT CLOSURES, BEEF IS SAFE AS
EVER

The headlines are scary.
The stories are heartbreaking.

And while there’s a lot to worry about when it comes to the COVID-19-related packing plant closures — from the
impact on the cattle markets to what that means for those communities and workers — beef safety isn’t one of
them.

According to the Food and Drug Administration, there is no evidence of food or food packaging being
associated with transmission of COVID-19:

Unlike foodborne gastrointestinal viruses like norovirus and hepatitis A that often make people ill through
contaminated food, SARS-CoV-2, which causes COVID-19, is a virus that causes respiratory illness. Foodborne
exposure to this virus is not known to be a route of transmission.

The virus is thought to spread mainly from person-to-person. This includes between people who are in close
contact with one another (within about 6 feet), and through respiratory droplets produced when an infected
person coughs or sneezes. These droplets can land in the mouths or noses of people who are nearby or possibly
be inhaled into the lungs. It may be possible that a person can get COVID-19 by touching a surface or object that
has the virus on it and then touching their mouth, nose, or possibly their eyes, but this is not thought to be the
main way the virus spreads.

That being said, there are things you can do at home — and should be doing anyway — to make sure the food
you're serving your family is as safe as possible.




Corporate Social Responsibility and

nEY L 1
'TOGETHER, WE CAN

With school closures, j isar Kansans will
turn t pport.

7 Ml.!UR‘:—AL. i g g & s
KAN%AS‘AR riculture 2 L& s ~

DJIRC')NOGNE SHOULD o HUNGRY
THE CoviD-19 PANDEMIc

Kansas End Hunger campaign | ##Q ol ' 0 ;% o
& - & = ' “ A EA:::;N

Kansas Farm Bureau = et e —
Terry Holdren, Michelle Hubert, Mike Matson, AshLee Lattner



Corporate Social Responsibility and Sustaing

OPPORTUNITY GUIDE

{DSTRONG
Bgmmumms

SCHOLARSHIP
APPLICATIONS
ARE DUE

JUNE1,2020!

:
rgeibiis o MSDEEEL

RENEWAL

VISIT

CACTUSFEEDERSCARES.COM
FOR APPLICATION.

Cactus Cares Em| e Kit
Brochure boo} kl!pl cdge form, reusable lunch sack

PLEDGE Fopy N

Cactus Cares Pm/ldmgforour Family, Fnends and Nalghbors

Eines a0

L 5
Reusable lunch sack holds the
brochure booklet and pledge form

CACTES
— [CACTES)
I 0 130753

Cactus Cares Employee Launch and Roll Out
Cultivate

anuﬁmn DE COR 1< J GUIA DE OPORTUNIDAD ‘J

Brochure booklet and pledge form ==
Spanish version ‘EE‘I‘L "

Wayne Craig, Shelby Padgett, Anne Kimmey, Lindsay Utter, Katy Kemp, Josh Smith



Events and Observances

/
ears
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American Soybean Associatione ; . - 4 FROM SOYLAND TO CAPITOL HILL

ntury of growing the U.S. soybean industry
and advocating for soybean farmers.

ASA First Soy Century
David & Associates

Jill Wagenblast, Dave Buchholz, Todd Bierman, Andrea McCoy, Kendra Murphy Pirk,
Denise Hart, Lauren Taylor, Kenda Resler Friend




Events and Observances

By Lacey Newlin Jan 6, 2021 Updated Feb 12, 2021 %0

Class of 2021 Deltapine NPE varieties releasedi

Deltapine Cotton Variety Helping
Growers with Nematode Control

# DECEMBER 30,2020 /

DELTAPINE

As cotton growers prepare for the 2021 crop, one issue to keep in mind is nematodes. Deltapine

[The Deltapine New Product Evaluators program recently released the class of 2021 cotton seed varieties during their annual Deltapine NPE Si cotton’s Class of 2021 has a solution for growers with DP 2141NR B3XF. Keylon Gholston,
held Dec. 11, which went virtual this year due to COVID-19. (Journal photo by Lacey Newlin.)

cotton product manager for Deltapine, says this variety is resistant to both root-knot and

reniform nematodes.

Deltapine Cotton 2020 Virtual NPE Summit Media Engagement

OBP Agency
Colin Pennington, Al Fava



Open Category

“WE REMAIN COMMIJED]
TO PROVIDING SAFEAND!
HEALTHY FOOD FOF
NEIGHBORS NEAR AND'FAR?
—AMY FRANCE

TO OUR MEDI

PRACTICE, WE 2
THE FRONTLII 4 =

WE FEEDAND CARE~.. Lal \ X
FOR OUR COMMUNITY” ¥ Y
—MATT NISWANDER )

r= #StillFarmingy « 5

#StillFarming PR Campaign
American Farm Bureau Federation
Morgan Walker, Mary Burns, Philip Gerlach, Mary Jane Hickey



Golden ARC
de Excellence



Previous Golden ARC de Excellence Winners

/ 0%1’ » 2020: " "A Recipe for Success: Fruits and Vegetables are
4 Key Ingredients for Healthier, Happier Lives” from Padilla
’\ * 2019: "Seeding Support for Farm and Food Interests — A Greater
frww Minnesota with Padilla” from Padilla

* 2018: "Beef. It's What's for Dinner.’ Rebranding campaign,”
from National Cattlemen’s Beef Association

* 2017: "The Levesol™ Promise Campaign,” from West Central Distribution
and Karwoski & Courage Public Relations

* 2016: "World Health Organization Review Red Meat and Cancer Risk,"
from The Beef Checkoff, by TheNational Cattleman’s Beef Association,
a contractor to the Beef Checkoff and Ketchum Public Relations

* 2015: "Sugar's Last Stand - Transforming Urban Legends to Make Hawaiian
Sugarcane Sweet Again,” by Hawaiian Commercial & Sugar Company

* 2014: "Zoetis Achieves Global Company Debut in Eight Months,”
to Ketchum on behalf of Zoetis

* 2013: "Estate Tax Campaign,” American Farm Bureau Federation
* 2012: "Oink Outings: A Passion for Pork from Farm to Fork,"

from Minnesota Pork Board and Minnesota Pork producers,
with agency Weber Shandwick




University researchers discuss thrips and
plant bug protection

The Deltapine Class of °21 cotton varieties are:
BE00DY @

Brent Murphree

e DP 2115 B3XF is an early-maturity Bollgard 3 XtendFlex variety that showed outstanding
yield potential in NPE plots and demonstrated good storm tolerance.

e DP 2123 B3XF is an early- to mid-maturity Bollgard 3 XtendFlex variety that demonstrated
the ability to perform under heat and drought stress and strong seedling vigor.

e DP 2127 B3XF is an early- to mid-maturity Bollgard 3 XtendFlex variety that showed solid
performance in NPE plots across the Relt with hieh vield notential.

e DP 2141NR B3XF is a mid- to full-m
resistance to both reniform and root

s DP 2143NR B3XF is a mid- to full-m , ®
resistance to reniform and root-kno! D E LTAP N E

1
Deltapine's lang awaited ThryvOn technology for control of thrips and plant bugs is expected to get label approval sometime in 2021

Approval for Deltapine's thrips and plant bug protection product should get label approval in
2021.

Deltapine Cotton 2020 Virtual NPE Summit Media Engagement
OBP Agency
Colin Pennington, Al Fava
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Class of 2021 Deltapine NPE varieties releasedi

Deltapine Cotton Variety Helping
Growers with Nematode Control

# DECEMBER 30,2020 /

DELTAPINE

As cotton growers prepare for the 2021 crop, one issue to keep in mind is nematodes. Deltapine

[The Deltapine New Product Evaluators program recently released the class of 2021 cotton seed varieties during their annual Deltapine NPE Si cotton’s Class of 2021 has a solution for growers with DP 2141NR B3XF. Keylon Gholston,
held Dec. 11, which went virtual this year due to COVID-19. (Journal photo by Lacey Newlin.)

cotton product manager for Deltapine, says this variety is resistant to both root-knot and

reniform nematodes.

Deltapine Cotton 2020 Virtual NPE Summit Media Engagement

OBP Agency
Colin Pennington, Al Fava

i




Congratulations

OBP Agency

2021 Golden ARC de Excellence Winner




October 27, 2021
Richmond, Virginia
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